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Who is the Foreign Agricultural Service (FAS)?

The Foreign Agricultural Service (FAS) of the American Embassy in Bangkok 
represents the interests of the U.S. Department of Agriculture (USDA) in Thailand to 
improve foreign market access and promote the sale of U.S. food and agricultural 
products. 

There are 101 FAS overseas offices in over 80 countries worldwide to support U.S. 
agricultural interests abroad. 

Key markets function as service centers for U.S. exporters and Thai buyers seeking 
market information. 

Helping Thai importers locate U.S. suppliers of specific products. 

International trade agreements and negotiations, the collection and analysis of 
statistics and market information, and market development. 



Activities for Thai Importers 
Cochran Fellowship Program
Quality Sample Program
Buying Trade Mission
Seminars and Workshops
Trade Shows 
In-store Promotions
Menu Promotions



Next Year Interesting Food Shows in USA

FMI Show
May 5-7, 2008
Mandalay Bay Convention Center, Las Vegas

All Things Organic Show
April 27-29, 2008
McCormick Place, Chicago, Illinois

NRA Show
May 17-20, 2008
McCormick Place, Chicago, Illinois

International Boston Seafood Show
February 24-26, 2008
Boston Convention & Exhibition Center, Boston, Massachusetts 



U.S. Trade Associations

American Soybean Association
Blue Diamond Growers
Cotton Council International
California Pistachio Commission
California Table Grape Commission
California Tree Fruit Agreement 
Northwest Cherry Board
Pear Bureau Northwest
Raisin Administrative Committee

• U.S. Dairy Export Council
• U.S. Meat Export Federation
• U.S. Poultry & Egg Export Council
• U.S. Wheat Associates
• USA Dry Pea & Lentil Council
• United States Potato Board
• Washington Apple Commission
• Wine Institute of California

ขอมูลเพิ่มเติม

 
http://www.usdathailand.org/en/prgrms/thimcar.htm



U.S. State Regional Trade Groups (SRTGs)

Western U.S. Agricultural Trade Association (WWW.WUSATA.ORG)
Food Export Association of the Midwest U.S.A. (WWW.FOODEXPORT.COM)
Food Export USA – Northeast (WWW.FOODEXPORTUSA.ORG)
Southern United States Trade Association (WWW.SUSTA.ORG)

http://www.wusata.org/
http://www.foodexport.com/
http://www.foodexportusa.org/
http://www.susta.org/


U.S. Food and Agricultural Trade in Thailand



U.S. Agricultural Exports to Thailand
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Thailand is currently the 17th largest export market for U.S. 
agricultural products.  Thailand imported US$769 million of U.S. 
agricultural products in 2006.

Bulk
48%

Intermediate
23%

Consumer-Oriented
21%

Forest Products
4%

Fish and Seafood 
Products

4%



Agricultural Imports from World in 2006
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Top Five U.S. Agricultural Exports to Thailand
Unit: Million (US$)

Product/Year 2002 2003 2004 2005 2006
Cotton 123 155 188 184 148
Soybean 114 181 77 84 122
Wheat 63 54 98 71 81
Animal Feed 43 45 53 67 55
Hides and Skins 50 56 53 52 46



Top Five U.S. Food Exports to Thailand
Unit: Million (US$)

Product/Year 2002 2003 2004 2005 2006
Milk Products 21 11 21 31 36
Seafood 29 41 49 37 122
Processed Fruits and vegetables 12 13 17 23 81
Fresh Fruits 10 12 12 19 55
Snack Food excl. nuts 7 8 10 12 46



Best Market Prospects

- Snack Food
- Confectionary
- Wines
- Beef/Poultry/Seafood
- Frozen Food
- Fresh Fruits
- Frozen Fruits and Vegetables
- Fruit Juices
- Organic Food
- Seasonings
- Bakery Ingredients
- Food Ingredients



Market Opportunities

The expansion of retail business, particularly, hypermarkets, supermarkets, and convenient stores.  

Almost 6,000 convenient stores around Thailand.

About 10 percent of the total population lives in Bangkok, which

 
accounts for 90

 
percent of the 

sales of fast moving consumer goods.

The demand for imported processed food and raw materials used for re-processing and re-

 exporting has increased.

High growth in the number of hotels, resorts and other tourist accommodations leads

 
to an 

increase in the number of imported food items to support more tourists.

Untapped Health Conscious Consumers



Hypermarket

Big C 49
Carrefour 24
Tesco (Total Hyper) 72
   -Tesco Lotus Hypermarket 56
   -Tesco Lotus Value 16
Supermarket
FoodLand 9
Home Fresh Mart (Total) 9
   -Gourmet (The Emporium) 2
   -Home Fresh Mart (The Mall) 7
Jusco 7
Tesco Lotus Supermarket 23
Tops (Total) 89
   -Tops Supercheap 74
   -Tops Marketplace 12
   -City Market by Tops 1
   -Central Food Hall 2
Villa 11
Rimping Supermarket 4

Wholesale Club
Makro 29
Convenience Store 
7-Eleven 3798
Jiffy (Conoco) 147
Select (Shell) 111
Starmart (Caltex) 181
Tigermart (Esso) 103
Tesco Lotus Express 245
Tops Daily 5
Mini Big C 1
Familymart 599
Bai Chak/Lemon Green ( Bang Chak ) 87
V.Shop 800+

No. of Retail Outlets in Thailand as of December 31, 2005

Source: ACNielsen









FAS Contact in Thailand

Office of Agricultural Affairs
U.S. Embassy
120-122 Wireless Road
Bangkok 10330
Tel. 662-205-5106
Fax. 662-255-2907
Email. agbangkok@usda.gov
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